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In the fall of 2008, Brailsford & Dunlavey (“B&D”) was retained by Reston Association (“RA”) and 
Reston Community Center (“RCC”) to conduct a Facility and Market Analysis for an Indoor 
Recreation Facility (“Study”). The goal of the study was to work with key stakeholders from each 
entity to develop a detailed facility program and financial analysis consistent with the mission and 
goals set forth by this group.  The study also involved a detailed market analysis that examined 
demographics and market characteristics of the Reston area.   
 
This study is not intended to be rigidly prescriptive with respect to implementing a particular 
facility program or operating structure.  It is intended to be a guide for developing a facility that 
meets the specific needs of the Reston Community and to provide an operating paradigm that is 
consistent with the mission of all organizations involved.  As such, refinements to this plan should 
be expected to respond to the requirements of various public or private entities that might 
participate in the proposed initiative as well as to account for market, fiscal, and policy priorities 
that naturally evolve over a period of years.  
 
Brailsford & Dunlavey is a facility planning and program management firm specializing in quality 
of life facilities including recreation, sports, housing and unions. Founded in 1993, the firm has 
completed over 45 community recreation projects. B&D’s approach to facility planning integrates 
market research, financial analysis and programming into a single comprehensive process to 
minimize risk and consistently maintain a focus on mission as the overriding determinant of 
project priorities. 
 
Throughout the process, B&D coordinated efforts with and reported to a Joint Task Force 
comprised of Board members of RA and RCC.  B&D would like to give special thanks to 
members of both organizations that directed this study for their guidance throughout the process. 
A list of these members is included below. 
 

Larry Butler, Director of Parks and Recreation, RA 
Leila Gordon, Executive Director, RCC 

Robin Smyers, President, Board of Directors, RA 
Milton Matthews, Chief Executive Officer, RA 

Bill Bouie, Board Member, RCC 
 

B&D would also like to thank the staff of both entities for their availability throughout this process 
and for providing detailed information related to various operations. 
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Facility Distribution 
 
The following chart demonstrates the facility distribution between the major program elements 
relative to the total facility size.  In each of the program scenarios, tennis and aquatics account for 
more than half of the programmable space.  
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Reston RA/RCC     Minimal Gap - 2 points or less

Indoor Recration Facility     Moderate Gap - 3-4 points

STRATEGIC ASSET VALUE ANALYSIS     Significant Gap - 5 points or more

Legend:
RA/RCC Target Objectives / Aspirations O
RA/RCC Existing Capacity / Achievements X

0 1 2 3 4 5 6 7 8 9 10 Comments
I. Enhance Citizen Quality of Life

a. Passive Recreation & Leisure O 0 = RA/RCC would not be committed to a natural resource / park component to its 
mission.

X
10 = RA/RCC is strongly committed to a park component to its mission including the 
acquisition, development, and careful management of natural resources and a system 
of parks geographically distributed for all segments of the population to access for 
leisure activities.  Accessibility will also be supported through a series of programs.

b. Responsiveness to Depth of Community 
Interest O 0 = RA/RCC is heavily reliant on the private sector and other public agencies to 

respond to the evolving activity demands of its citizens.

X
10 = RA/RCC is strongly committed to meeting a high percentage of demand for those 
activities that are most popular among its citizens.

c. Responsiveness to Breadth of Community 
Interest O 0 = RA/RCC is heavily reliant on the private sector and other public agencies to 

respond to the evolving activity demands of its citizens.

X
10 = RA/RCC is strongly committed to supporting an extensive menu of facilities, 
programs, and services that reflects the full spectrum of activity interests of its diverse 
population.  In other words, the RA/RCC is committed to providing a little something 
for everyone.

d. Stress Mitigation through Active Lifestyles O 0 = RA/RCC believes that private health clubs and YMCAs can adequately meet the 
fitness needs of its citizens. 

X
10 = RA/RCC strongly believes that its entire population should have access to fitness 
and wellness services appropriate for people of all ages, abilities, and income levels.  
Significant outreach and marketing efforts should be employed to maximize citizen 
participation.

e. Household Management Assistance O 0 = RA/RCC is not in the business of providing family care services and programs.

X
10 = RA/RCC believes that all households should have an equal opportunity to 
maintain a balanced and stable home life and as such is committed to assisting with 
providing care services and programs for youth (after school and summer programs), 
dependent senior citizens, or those with special needs.

f. Character Development for Youth O 0 = RA/RCC views competitive sports as being equivalent to other sports and 
recreational activities.

X
10 = RA/RCC believes that highly competitive sports are uniquely effective in the 
character development of young people and should be aggressively supported 
through leagues and developmental programs.

Low Strategic Objectives By Category Low High
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Indoor Recration Facility     Moderate Gap - 3-4 points

STRATEGIC ASSET VALUE ANALYSIS     Significant Gap - 5 points or more

Legend:
RA/RCC Target Objectives / Aspirations O
RA/RCC Existing Capacity / Achievements X

0 1 2 3 4 5 6 7 8 9 10 Comments
Low Strategic Objectives By Category Low High

II.
Recruitment & Retention (Making Reston a 
community of choice)
a. Recruitment (Employers) O 0 = RA/RCC does not believe it has any role or responsibility in assisting the County 

with economic development initiatives or activities.

X
10 = RA/RCC believes that it represents a significant component of the Reston 
"brand" and that the beauty and quality of its park and recreational facilities should be 
actively used by Reston, and employers to recruit a skilled workforce to the area.

b. Recruitment (Households) O 0 = Whether or not their programs or facilities attract families is not a decision-making 
factor in RA/RCC's allocation of their resources.

X
10 = RA/RCC believes that it represents a significant component of the Reston 
"brand" and that the beauty and quality of its park and recreational facilities should be 
actively used by Reston to recruit families to the area.

c. Retention (Households) O 0 = Whether or not their programs or facilities retain families is not a decision-making 
factor in RA/RCC's allocation of their resources.

X
10 = RA/RCC believes that targeted service levels should be sufficient to guarantee a 
high level quality of life for all of Reston's citizens in comparison with other counties 
nationwide.
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Legend:
RA/RCC Target Objectives / Aspirations O
RA/RCC Existing Capacity / Achievements X

0 1 2 3 4 5 6 7 8 9 10 Comments
Low Strategic Objectives By Category Low High

III. Community Building
a. Common Social Experience/Community 
Engagement O 0 = Bringing people together from different backgrounds and from different 

neighborhoods is not highly valued.

X
10 = Creating opportunities for the entire community to come together in celebration 
contributes significantly to the overall public health and welfare.  Additionally, as a tax 
payer-supported agency, maximizing opportunities for large numbers of people to 
enjoy its facilities and programs is a core responsibility.

b. Equitable Access
O

0 = Price setting is an important strategy for revenue generation and the extent to 
which segments of the population are precluded from participation is a non-issue as 
long as revenues are maximized.

X 10 = No citizens should be turned away from an RA/RCC service because they 
cannot pay.

c. Participant diversity and balance
O

0 = As long as the RA/RCC's facilities and programs are well utilized, there is little 
concern as to whether the patron base is demographically representative of the entire 
county.

X
10 = Facilities should be located and operated in such a way as to be directly 
responsive to the needs and interests of all citizens.
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Indoor Recration Facility     Moderate Gap - 3-4 points

STRATEGIC ASSET VALUE ANALYSIS     Significant Gap - 5 points or more

Legend:
RA/RCC Target Objectives / Aspirations O
RA/RCC Existing Capacity / Achievements X

0 1 2 3 4 5 6 7 8 9 10 Comments
Low Strategic Objectives By Category Low High

IV. Financial Performance 
a. Revenue Generation (In addition to tax base)

O
0 = A high value is placed on providing service to citizens through a comprehensive 
program with citizens not being "nickeled and dimed" by extra charges.  Rentals and 
outside membership programs are not pursued.

X
10 = Generating revenue through a broad menu of value added services and 
programs is a high priority.  

b. Operating Expense Management O 0 = Operating expenses should be kept as low as possible even if that results in 
limited services and restricted hours of use.

X
10 = The highest quality of service and professional standards should be pursued 
even if high fees and charges must be passed on to the residents and other patrons.

c. Risk Tolerance O 0 = Any financing would be very conservatively underwritten.  

X 10 = Any financing would be aggressively underwritten with the general obligation of 
RA/RCC being pledged.

d. Generation of direct and indirect tax 
revenues (Economic impact) O 0 = All programs and services will be targeted exclusively to residents.

X 10 = Significant efforts will be made to bring in visitors through tournaments and other 
special events to promote traffic for hotels, retail centers, and restaurants.
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Pop-Facts: Demographic Trend

RESTON, Place (see appendix for geographies), Total

%%Description Census Estimate Projection%

2000 2008 2013

63,02560,74656,407Population by Age

6.97% 6.87% 6.41%        Age 0 - 4 3,932 4,174 4,043

6.25% 6.65% 6.67%        Age 5 - 9 3,526 4,040 4,203

5.91% 6.22% 6.44%        Age 10 - 14 3,334 3,776 4,056

3.37% 3.70% 3.91%        Age 15 - 17 1,902 2,249 2,465

2.37% 2.47% 2.71%        Age 18 - 20 1,339 1,503 1,706

4.50% 3.95% 4.47%        Age 21 - 24 2,540 2,399 2,815

18.35% 11.27% 9.17%        Age 25 - 34 10,353 6,845 5,782

17.91% 17.43% 14.58%        Age 35 - 44 10,104 10,589 9,186

7.82% 8.27% 8.49%        Age 45 - 49 4,412 5,025 5,350

8.69% 8.13% 7.96%        Age 50 - 54 4,899 4,938 5,014

6.59% 8.56% 8.42%        Age 55 - 59 3,715 5,201 5,305

3.95% 6.43% 7.42%        Age 60 - 64 2,228 3,903 4,676

4.16% 6.55% 9.05%        Age 65 - 74 2,346 3,978 5,702

2.14% 2.52% 3.21%        Age 75 - 84 1,206 1,533 2,024

1.01% 0.98% 1.11%        Age 85 and over 571 593 698

 

79.69% 78.95% 79.10%        Age 16 and over 44,953 47,958 49,855

77.50% 76.56% 76.57%        Age 18 and over 43,713 46,507 48,258

75.12% 74.09% 73.86%        Age 21 and over 42,374 45,004 46,552

7.31% 10.05% 13.37%        Age 65 and over 4,123 6,104 8,424

 

42.0140.0936.26Median Age

 

39.7738.4036.13Average Age

 

63,02560,74656,407Population by Sex

48.87% 48.96% 48.91%        Male 27,565 29,744 30,827

51.13% 51.04% 51.09%        Female 28,842 31,002 32,198

        Male/Female Ratio 0.96 0.96 0.96
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Pop-Facts: Demographic Trend

RESTON, Place (see appendix for geographies), Total

%%Description Census Estimate Projection%

2000 2008 2013

Pop. by Single Race Class. and Hispanic or Latino

8,9267,6965,699Hispanic or Latino:

52.03% 53.42% 54.21%        White Alone 2,965 4,111 4,839

2.25% 1.99% 1.81%        Black or African American Alone 128 153 162

0.68% 0.73% 0.74%        American Indian and Alaska Native Alone 39 56 66

0.33% 0.36% 0.32%        Asian Alone 19 28 29

0.04% 0.03% 0.04%        Native Hawaiian and Other Pacific Islander Alone 2 2 4

37.48% 36.43% 35.95%        Some Other Race Alone 2,136 2,804 3,209

7.19% 7.04% 6.91%        Two or More Races 410 542 617

54,09953,05050,708Not Hispanic or Latino:

76.05% 73.35% 71.79%        White Alone 38,563 38,913 38,836

9.89% 9.02% 8.37%        Black or African American Alone 5,017 4,787 4,530

0.20% 0.23% 0.24%        American Indian and Alaska Native Alone 102 123 129

10.66% 13.91% 15.92%        Asian Alone 5,408 7,378 8,614

0.04% 0.05% 0.07%        Native Hawaiian and Other Pacific Islander Alone 20 29 36

0.37% 0.38% 0.38%        Some Other Race Alone 187 199 206

2.78% 3.06% 3.23%        Two or More Races 1,411 1,621 1,748

 

26,76225,53323,320Households by Age of Householder

3.17% 3.45% 3.62%        Householder Under 25 Years 740 881 969

21.38% 13.00% 10.96%        Householder 25 to 34 Years 4,985 3,319 2,934

25.33% 24.01% 19.91%        Householder 35 to 44 Years 5,908 6,130 5,327

23.57% 22.88% 22.82%        Householder 45 to 54 Years 5,496 5,842 6,108

9.92% 12.61% 12.33%        Householder 55 to 59 Years 2,314 3,220 3,299

6.08% 9.67% 11.13%        Householder 60 to 64 Years 1,418 2,470 2,978

3.56% 6.00% 8.05%        Householder 65 to 69 Years 831 1,531 2,155

2.70% 3.63% 5.26%        Householder 70 to 74 Years 630 928 1,409

1.84% 2.25% 3.01%        Householder 75 to 79 Years 428 574 806

1.27% 1.41% 1.69%        Householder 80 to 84 Years 296 361 452

1.17% 1.08% 1.21%        Householder 85 Years and over 274 277 325

 

51.8049.1745.05Median Age of Householder
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Pop-Facts: Demographic Trend

RESTON, Place (see appendix for geographies), Total

%%Description Census Estimate Projection%

2000 2008 2013

26,76225,53323,346Households by Household Income

5.44% 4.35% 3.90%        Income Less than $15,000 1,270 1,110 1,044

4.71% 3.80% 3.35%        Income $15,000 - $24,999 1,099 970 897

6.13% 4.21% 3.66%        Income $25,000 - $34,999 1,431 1,074 979

10.60% 8.33% 7.03%        Income $35,000 - $49,999 2,475 2,127 1,882

19.04% 14.99% 13.13%        Income $50,000 - $74,999 4,445 3,828 3,513

16.59% 15.46% 13.73%        Income $75,000 - $99,999 3,874 3,948 3,675

19.73% 22.92% 23.48%        Income $100,000 - $149,999 4,605 5,853 6,283

13.83% 18.69% 20.79%        Income $150,000 - $249,999 3,229 4,773 5,563

3.08% 5.32% 7.88%        Income $250,000 - $499,999 718 1,358 2,109

0.86% 1.93% 3.05%        Income $500,000 or more 200 492 817

 

$140,420$123,401$101,681Average Household Income

 

$111,072$98,158$81,152Median Household Income

 

$59,829$52,079$42,778Per Capita Income
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Pop-Facts: Demographic Trend

Appendix: Area Listing

Geography Code Geography Name Geography Code Geography Name

Type: List - Place Reporting Detail: Aggregate Reporting Level: Place

Area Name: RESTON

5166672 Reston CDP

1

967168449

Project Information:

Order Number:

Site:
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Business-Facts: WorkPlace and Employment Summary 2008

RESTON, Place (see appendix for geographies), Total

Per Establishment

Employees

Establishment

Total

Employees

Total

Business Description

Industries (All) 2,955 57,946 20

        Industries (Private Sector) 2,639 48,551 18

        Industries (Government and Non-Profit)* 316 9,395 30

 

Agriculture (All) 18 94 5

 

Mining (All) 2 40 20

 

Construction (All) 117 1,991 17

 

Manufacturing (All) 68 1,702 25

 

Transportation, Communications/Public Utilities 109 2,781 26

 

Wholesale Trade (All) 51 1,822 36

 

Retail (All Retail) 404 8,068 20

        Building Matls and Garden Supply 8 326 41

        General Merchandise Stores 4 92 23

        Food Stores 27 949 35

        Auto Dealers and Gas Stations 13 158 12

        Apparel and Accessory Stores 25 265 11

        Home Furniture, Furnishings and Equipment 126 2,403 19

        Eating and Drinking Places 109 3,174 29

        Miscellaneous Retail Stores 92 701 8

 

Finance (All) 380 6,071 16

        Bank, Savings and Lending Institutions 80 2,700 34

        Security and Commodity Brokers 75 994 13

        Insurance Carriers and Agencies 26 235 9

        Real Estate 179 1,668 9

        Trusts, Holdings and Other Investments 20 474 24
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Business-Facts: WorkPlace and Employment Summary 2008

RESTON, Place (see appendix for geographies), Total

Per Establishment

Employees

Establishment

Total

Employees

Total

Business Description

Service (All) 1,777 31,502 18

        Hotel and Other Lodging 5 185 37

        Personal Services 124 1,109 9

        Business Services 639 16,743 26

        Motion Picture and Amusement 47 710 15

        Health Services 279 3,961 14

        Legal Services 79 719 9

        Educational Services 64 2,502 39

        Social Services 98 1,480 15

        Misc, Membership Orgs and Nonclassified 442 4,093 9

 

Public Administration (All) 29 3,875 134

 

            CY Population 60,746

            CY Residential Pop per Business 21

            CY Households 25,533

            CY HHs per Businesses 9

Prepared from Claritas Business-Facts which includes data from infoUSA.

* Industries (Government & Non-Profit), or the Public Sector, includes Public Administration , Museums, Educational, and Social 

Services. All the rest of the Industries are the Private Sector.
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Core Participation Levels 
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Reston - Indoor Recreation Center Page 1
Recreation Analysis
Participation Levels 

Demographic Group Population Group Estimates (1)

Gender Reston 0-5 Miles 5-10 Miles Market Area

Aerobics (High 
Impact)

Aerobics (Low 
Impact) Aerobics Step Aquatic 

Exercise
Elliptical Motion 

Trainer
Stationary 

Cycling Treadmill Pilates Yoga/Tai Chi Free Weights 
(Barbells)

Free Weights 
(Dumbells)

Weight  / 
Resistance 
Machines

Basketball Soccer Indoor Swimming Tennis Volleyball

Male 29,744 101,656 245,577 376,977 1.2% 2.4% 0.5% 0.8% 3.9% 5.7% 10.1% 0.5% 1.3% 10.9% 11.8% 11.7% 10.7% 1.2% 2.8% 3.1% 0.9%
Female 31,002 102,076 249,121 382,199 3.1% 6.6% 2.2% 1.7% 4.9% 4.0% 10.7% 2.8% 3.5% 2.8% 4.8% 7.6% 3.1% 0.6% 2.5% 2.0% 1.8%
Total 60,746 203,732 494,698 759,176

Age
6-12 7,816 29,441 66,884 104,141 0.4% 1.0% 0.2% 0.5% 0.6% 0.8% 2.2% 0.3% 0.8% 0.7% 1.1% 1.0% 22.4% 3.7% 4.2% 3.0% 4.2%

13-17 2,249 9,733 20,573 32,555 1.3% 2.0% 0.7% 0.6% 2.1% 4.6% 6.6% 0.7% 0.7% 17.0% 17.1% 14.5% 23.5% 1.5% 4.8% 6.2% 4.3%
18-24 3,902 16,474 38,802 59,178 3.9% 4.0% 1.5% 0.8% 6.6% 4.4% 10.0% 2.2% 3.3% 11.4% 12.3% 13.6% 9.7% 1.3% 2.4% 3.4% 1.2%
25-34 6,845 20,801 67,774 95,420 4.4% 6.0% 2.1% 0.7% 8.2% 4.3% 13.4% 3.0% 3.8% 7.2% 9.5% 11.7% 4.4% 1.0% 1.7% 1.9% 1.1%
35-44 10,589 31,008 81,706 123,303 2.9% 5.4% 2.0% 1.2% 6.2% 5.4% 12.1% 2.4% 2.7% 8.0% 9.3% 10.3% 3.6% 0.3% 2.0% 3.0% 1.0%
45-54 9,963 35,099 78,539 123,601 1.8% 4.9% 1.5% 1.4% 3.6% 5.0% 10.1% 1.7% 2.4% 5.6% 7.2% 8.9% 1.9% 0.2% 2.3% 1.3% 0.5%
55-64 9,104 29,104 59,882 98,090 1.5% 4.9% 1.3% 1.5% 3.7% 5.6% 12.2% 1.0% 2.1% 4.6% 6.1% 8.6% 0.7% 0.0% 2.0% 1.5% 0.3%
65+ 6,104 16,677 44,571 67,352 0.6% 5.6% 1.1% 3.0% 2.1% 7.7% 12.8% 1.2% 2.4% 3.2% 5.5% 8.5% 0.4% 0.0% 3.1% 1.7% 0.2%

Total 56,572 188,337 458,731 703,640

Household Income
Under $25,000 2,080 3,932 9,004 15,016 1.6% 3.7% 1.3% 1.2% 2.3% 3.4% 6.1% 1.4% 2.4% 3.9% 5.1% 5.3% 4.5% 0.3% 1.7% 1.5% 0.7%
$25,000-$49,999 3,201 7,435 20,844 31,480 2.0% 4.5% 1.3% 1.3% 3.3% 4.2% 8.8% 1.3% 2.3% 5.0% 6.3% 7.6% 5.4% 0.6% 2.1% 1.5% 1.4%
$50,000-$74,999 3,828 9,046 28,242 41,116 2.4% 4.6% 1.6% 1.3% 4.3% 4.7% 10.2% 1.9% 2.2% 6.5% 8.4% 9.5% 7.5% 1.4% 2.7% 2.5% 1.6%
$75,000-$99,999 3,948 10,437 28,750 43,135 2.5% 4.6% 1.3% 1.2% 5.0% 4.6% 11.1% 1.8% 2.3% 7.9% 9.2% 10.7% 8.3% 1.6% 3.3% 2.9% 1.3%
Over $100,000 12,476 41,450 94,575 148,501 2.5% 5.0% 1.5% 1.2% 7.0% 7.1% 15.5% 2.0% 2.8% 10.7% 12.2% 14.6% 9.0% 0.7% 3.6% 3.7% 1.7%

Total 25,533 72,300 181,415 279,248

Demographic Group Population Group Estimates (1)

Gender Reston 5 miles 10 Miles Market Area

Aerobics (High 
Impact)

Aerobics (Low 
Impact) Aerobics Step Aquatic 

Exercise
Elliptical Motion 

Trainer
Stationary 

Cycling Treadmill Pilates Yoga/Tai Chi Free Weights 
(Barbells)

Free Weights 
(Dumbells)

Weight  / 
Resistance 
Machines

Basketball Soccer Indoor Swimming Tennis Volleyball

Male 49.0% 49.9% 49.6% 49.7% 357 714 149 238 1,160 1,695 3,004 149 387 3,242 3,510 3,480 3,183 357 833 922 268
Female 51.0% 50.1% 50.4% 50.3% 961 2,046 682 527 1,519 1,240 3,317 868 1,085 868 1,488 2,356 961 186 775 620 558
Total 100.0% 100.0% 100.0% 100.0% 1,318 2,760 831 765 2,679 2,935 6,321 1,017 1,472 4,110 4,998 5,836 4,144 543 1,608 1,542 826

Age
6-12 13.8% 15.6% 14.6% 14.8% 31 78 16 39 47 63 172 23 63 55 86 78 1,751 289 328 234 328

13-17 4.0% 5.2% 4.5% 4.6% 29 45 16 13 47 103 148 16 16 382 385 326 529 34 108 139 97
18-24 6.9% 8.7% 8.5% 8.4% 152 156 59 31 258 172 390 86 129 445 480 531 378 51 94 133 47
25-34 12.1% 11.0% 14.8% 13.6% 301 411 144 48 561 294 917 205 260 493 650 801 301 68 116 130 75
35-44 18.7% 16.5% 17.8% 17.5% 307 572 212 127 657 572 1,281 254 286 847 985 1,091 381 32 212 318 106
45-54 17.6% 18.6% 17.1% 17.6% 179 488 149 139 359 498 1,006 169 239 558 717 887 189 20 229 130 50
55-64 16.1% 15.5% 13.1% 13.9% 137 446 118 137 337 510 1,111 91 191 419 555 783 64 0 182 137 27
65+ 10.8% 8.9% 9.7% 9.6% 37 342 67 183 128 470 781 73 146 195 336 519 24 0 189 104 12

Total 100.0% 100.0% 100.0% 100.0% 1,173 2,538 780 718 2,393 2,682 5,807 918 1,330 3,394 4,194 5,015 3,618 494 1,458 1,324 742

Household Income
Under $25,000 8.1% 5.4% 5.0% 5.4% 33 77 27 25 48 71 127 29 50 81 106 110 94 6 35 31 15
$25,000-$49,999 12.5% 10.3% 11.5% 11.3% 64 144 42 42 106 134 282 42 74 160 202 243 173 19 67 48 45
$50,000-$74,999 15.0% 12.5% 15.6% 14.7% 92 176 61 50 165 180 390 73 84 249 322 364 287 54 103 96 61
$75,000-$99,999 15.5% 14.4% 15.8% 15.4% 99 182 51 47 197 182 438 71 91 312 363 422 328 63 130 114 51
Over $100,000 48.9% 57.3% 52.1% 53.2% 312 624 187 150 873 886 1,934 250 349 1,335 1,522 1,821 1,123 87 449 462 212

Total 100.0% 100.0% 100.0% 100.0% 600 1,203 368 313 1,389 1,452 3,171 464 648 2,137 2,515 2,961 2,004 230 785 751 384

(1) Population Group Estimates are from 2007 as provided by Claritas Inc.
(2) National Participation Levels are from 2007 SGMA USA Sports Participation Study
(3) Core Participation is defined by the specific number of times an individual participates in an activity per year

Core Participation Levels - Reston (2,3)

Core Participation Levels - Reston (2,3)

Market Areas

Market Areas
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Demographic Group Population Group Estimates (1)

Gender Reston 0-5 Miles 5-10 Miles Market Area

Aerobics (High 
Impact)

Aerobics (Low 
Impact) Aerobics Step Aquatic 

Exercise
Elliptical Motion 

Trainer
Stationary 

Cycling Treadmill Pilates Yoga/Tai Chi Free Weights 
(Barbells)

Free Weights 
(Dumbells)

Weight  / 
Resistance 
Machines

Basketball Soccer Indoor Swimming Tennis Volleyball

Male 29,744 101,656 245,577 376,977 1.2% 2.4% 0.5% 0.8% 3.9% 5.7% 10.1% 0.5% 1.3% 10.9% 11.8% 11.7% 10.7% 1.2% 2.8% 3.1% 0.9%
Female 31,002 102,076 249,121 382,199 3.1% 6.6% 2.2% 1.7% 4.9% 4.0% 10.7% 2.8% 3.5% 2.8% 4.8% 7.6% 3.1% 0.6% 2.5% 2.0% 1.8%
Total 60,746 203,732 494,698 759,176

Age
6-12 7,816 29,441 66,884 104,141 0.4% 1.0% 0.2% 0.5% 0.6% 0.8% 2.2% 0.3% 0.8% 0.7% 1.1% 1.0% 22.4% 3.7% 4.2% 3.0% 4.2%

13-17 2,249 9,733 20,573 32,555 1.3% 2.0% 0.7% 0.6% 2.1% 4.6% 6.6% 0.7% 0.7% 17.0% 17.1% 14.5% 23.5% 1.5% 4.8% 6.2% 4.3%
18-24 3,902 16,474 38,802 59,178 3.9% 4.0% 1.5% 0.8% 6.6% 4.4% 10.0% 2.2% 3.3% 11.4% 12.3% 13.6% 9.7% 1.3% 2.4% 3.4% 1.2%
25-34 6,845 20,801 67,774 95,420 4.4% 6.0% 2.1% 0.7% 8.2% 4.3% 13.4% 3.0% 3.8% 7.2% 9.5% 11.7% 4.4% 1.0% 1.7% 1.9% 1.1%
35-44 10,589 31,008 81,706 123,303 2.9% 5.4% 2.0% 1.2% 6.2% 5.4% 12.1% 2.4% 2.7% 8.0% 9.3% 10.3% 3.6% 0.3% 2.0% 3.0% 1.0%
45-54 9,963 35,099 78,539 123,601 1.8% 4.9% 1.5% 1.4% 3.6% 5.0% 10.1% 1.7% 2.4% 5.6% 7.2% 8.9% 1.9% 0.2% 2.3% 1.3% 0.5%
55-64 9,104 29,104 59,882 98,090 1.5% 4.9% 1.3% 1.5% 3.7% 5.6% 12.2% 1.0% 2.1% 4.6% 6.1% 8.6% 0.7% 0.0% 2.0% 1.5% 0.3%
65+ 6,104 16,677 44,571 67,352 0.6% 5.6% 1.1% 3.0% 2.1% 7.7% 12.8% 1.2% 2.4% 3.2% 5.5% 8.5% 0.4% 0.0% 3.1% 1.7% 0.2%

Total 56,572 188,337 458,731 703,640

Household Income
Under $25,000 2,080 3,932 9,004 15,016 1.6% 3.7% 1.3% 1.2% 2.3% 3.4% 6.1% 1.4% 2.4% 3.9% 5.1% 5.3% 4.5% 0.3% 1.7% 1.5% 0.7%
$25,000-$49,999 3,201 7,435 20,844 31,480 2.0% 4.5% 1.3% 1.3% 3.3% 4.2% 8.8% 1.3% 2.3% 5.0% 6.3% 7.6% 5.4% 0.6% 2.1% 1.5% 1.4%
$50,000-$74,999 3,828 9,046 28,242 41,116 2.4% 4.6% 1.6% 1.3% 4.3% 4.7% 10.2% 1.9% 2.2% 6.5% 8.4% 9.5% 7.5% 1.4% 2.7% 2.5% 1.6%
$75,000-$99,999 3,948 10,437 28,750 43,135 2.5% 4.6% 1.3% 1.2% 5.0% 4.6% 11.1% 1.8% 2.3% 7.9% 9.2% 10.7% 8.3% 1.6% 3.3% 2.9% 1.3%
Over $100,000 12,476 41,450 94,575 148,501 2.5% 5.0% 1.5% 1.2% 7.0% 7.1% 15.5% 2.0% 2.8% 10.7% 12.2% 14.6% 9.0% 0.7% 3.6% 3.7% 1.7%

Total 25,533 72,300 181,415 279,248

Demographic Group Population Group Estimates (1)

Gender Reston 5 miles 10 Miles Market Area

Aerobics (High 
Impact)

Aerobics (Low 
Impact) Aerobics Step Aquatic 

Exercise
Elliptical Motion 

Trainer
Stationary 

Cycling Treadmill Pilates Yoga/Tai Chi Free Weights 
(Barbells)

Free Weights 
(Dumbells)

Weight  / 
Resistance 
Machines

Basketball Soccer Indoor Swimming Tennis Volleyball

Male 49.0% 49.9% 49.6% 49.7% 1,220 2,440 508 813 3,965 5,794 10,267 508 1,322 11,081 11,995 11,894 10,877 1,220 2,846 3,151 915
Female 51.0% 50.1% 50.4% 50.3% 3,164 6,737 2,246 1,735 5,002 4,083 10,922 2,858 3,573 2,858 4,900 7,758 3,164 612 2,552 2,042 1,837
Total 100.0% 100.0% 100.0% 100.0% 4,384 9,177 2,754 2,549 8,966 9,877 21,189 3,366 4,894 13,939 16,895 19,652 14,042 1,832 5,398 2,752

Age
6-12 13.8% 15.6% 14.6% 14.8% 118 294 59 147 177 236 648 88 236 206 324 294 6,595 1,089 1,237 883 1,237

13-17 4.0% 5.2% 4.5% 4.6% 127 195 68 58 204 448 642 68 68 1,655 1,664 1,411 2,287 146 467 603 419
18-24 6.9% 8.7% 8.5% 8.4% 642 659 247 132 1,087 725 1,647 362 544 1,878 2,026 2,240 1,598 214 395 560 198
25-34 12.1% 11.0% 14.8% 13.6% 915 1,248 437 146 1,706 894 2,787 624 790 1,498 1,976 2,434 915 208 354 395 229
35-44 18.7% 16.5% 17.8% 17.5% 899 1,674 620 372 1,922 1,674 3,752 744 837 2,481 2,884 3,194 1,116 93 620 930 310
45-54 17.6% 18.6% 17.1% 17.6% 632 1,720 526 491 1,264 1,755 3,545 597 842 1,966 2,527 3,124 667 70 807 456 175
55-64 16.1% 15.5% 13.1% 13.9% 437 1,426 378 437 1,077 1,630 3,551 291 611 1,339 1,775 2,503 204 0 582 437 87
65+ 10.8% 8.9% 9.7% 9.6% 100 934 183 500 350 1,284 2,135 200 400 534 917 1,418 67 0 517 284 33

Total 100.0% 100.0% 100.0% 100.0% 3,870 8,150 2,519 2,283 7,787 8,646 18,707 2,975 4,329 11,555 14,094 16,618 13,449 1,821 4,979 4,549 2,688

Household Income
Under $25,000 8.1% 5.4% 5.0% 5.4% 63 145 51 47 90 134 240 55 94 153 201 208 177 12 67 59 28
$25,000-$49,999 12.5% 10.3% 11.5% 11.3% 149 335 97 97 245 312 654 97 171 372 468 565 401 45 156 112 104
$50,000-$74,999 15.0% 12.5% 15.6% 14.7% 217 416 145 118 389 425 923 172 199 588 760 859 678 127 244 226 145
$75,000-$99,999 15.5% 14.4% 15.8% 15.4% 261 480 136 125 522 480 1,159 188 240 825 960 1,117 866 167 344 303 136
Over $100,000 48.9% 57.3% 52.1% 53.2% 1,036 2,073 622 497 2,902 2,943 6,425 829 1,161 4,435 5,057 6,052 3,731 290 1,492 1,534 705

Total 100.0% 100.0% 100.0% 100.0% 1,726 3,449 1,050 884 4,148 4,294 9,400 1,340 1,865 6,373 7,446 8,801 5,854 640 2,304 2,233 1,117

(1) Population Group Estimates are from 2007 as provided by Claritas Inc.
(2) National Participation Levels are from 2007 SGMA USA Sports Participation Study
(3) Core Participation is defined by the specific number of times an individual participates in an activity per year

Core Participation Levels - Market Area 0-5 Miles (2,3)

Core Participation Levels - Market Area 0-5 Miles (2,3)

Market Areas

Market Areas
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Demographic Group Population Group Estimates (1)

Gender Reston 0-5 Miles 5-10 Miles Market Area

Aerobics (High 
Impact)

Aerobics (Low 
Impact) Aerobics Step Aquatic 

Exercise
Elliptical Motion 

Trainer
Stationary 

Cycling Treadmill Pilates Yoga/Tai Chi Free Weights 
(Barbells)

Free Weights 
(Dumbells)

Weight  / 
Resistance 
Machines

Basketball Soccer Indoor Swimming Tennis Volleyball

Male 29,744 101,656 245,577 376,977 1.2% 2.4% 0.5% 0.8% 3.9% 5.7% 10.1% 0.5% 1.3% 10.9% 11.8% 11.7% 10.7% 1.2% 2.8% 3.1% 0.9%
Female 31,002 102,076 249,121 382,199 3.1% 6.6% 2.2% 1.7% 4.9% 4.0% 10.7% 2.8% 3.5% 2.8% 4.8% 7.6% 3.1% 0.6% 2.5% 2.0% 1.8%
Total 60,746 203,732 494,698 759,176

Age
6-12 7,816 29,441 66,884 104,141 0.4% 1.0% 0.2% 0.5% 0.6% 0.8% 2.2% 0.3% 0.8% 0.7% 1.1% 1.0% 22.4% 3.7% 4.2% 3.0% 4.2%

13-17 2,249 9,733 20,573 32,555 1.3% 2.0% 0.7% 0.6% 2.1% 4.6% 6.6% 0.7% 0.7% 17.0% 17.1% 14.5% 23.5% 1.5% 4.8% 6.2% 4.3%
18-24 3,902 16,474 38,802 59,178 3.9% 4.0% 1.5% 0.8% 6.6% 4.4% 10.0% 2.2% 3.3% 11.4% 12.3% 13.6% 9.7% 1.3% 2.4% 3.4% 1.2%
25-34 6,845 20,801 67,774 95,420 4.4% 6.0% 2.1% 0.7% 8.2% 4.3% 13.4% 3.0% 3.8% 7.2% 9.5% 11.7% 4.4% 1.0% 1.7% 1.9% 1.1%
35-44 10,589 31,008 81,706 123,303 2.9% 5.4% 2.0% 1.2% 6.2% 5.4% 12.1% 2.4% 2.7% 8.0% 9.3% 10.3% 3.6% 0.3% 2.0% 3.0% 1.0%
45-54 9,963 35,099 78,539 123,601 1.8% 4.9% 1.5% 1.4% 3.6% 5.0% 10.1% 1.7% 2.4% 5.6% 7.2% 8.9% 1.9% 0.2% 2.3% 1.3% 0.5%
55-64 9,104 29,104 59,882 98,090 1.5% 4.9% 1.3% 1.5% 3.7% 5.6% 12.2% 1.0% 2.1% 4.6% 6.1% 8.6% 0.7% 0.0% 2.0% 1.5% 0.3%
65+ 6,104 16,677 44,571 67,352 0.6% 5.6% 1.1% 3.0% 2.1% 7.7% 12.8% 1.2% 2.4% 3.2% 5.5% 8.5% 0.4% 0.0% 3.1% 1.7% 0.2%

Total 56,572 188,337 458,731 703,640

Household Income
Under $25,000 2,080 3,932 9,004 15,016 1.6% 3.7% 1.3% 1.2% 2.3% 3.4% 6.1% 1.4% 2.4% 3.9% 5.1% 5.3% 4.5% 0.3% 1.7% 1.5% 0.7%
$25,000-$49,999 3,201 7,435 20,844 31,480 2.0% 4.5% 1.3% 1.3% 3.3% 4.2% 8.8% 1.3% 2.3% 5.0% 6.3% 7.6% 5.4% 0.6% 2.1% 1.5% 1.4%
$50,000-$74,999 3,828 9,046 28,242 41,116 2.4% 4.6% 1.6% 1.3% 4.3% 4.7% 10.2% 1.9% 2.2% 6.5% 8.4% 9.5% 7.5% 1.4% 2.7% 2.5% 1.6%
$75,000-$99,999 3,948 10,437 28,750 43,135 2.5% 4.6% 1.3% 1.2% 5.0% 4.6% 11.1% 1.8% 2.3% 7.9% 9.2% 10.7% 8.3% 1.6% 3.3% 2.9% 1.3%
Over $100,000 12,476 41,450 94,575 148,501 2.5% 5.0% 1.5% 1.2% 7.0% 7.1% 15.5% 2.0% 2.8% 10.7% 12.2% 14.6% 9.0% 0.7% 3.6% 3.7% 1.7%

Total 25,533 72,300 181,415 279,248

Demographic Group Population Group Estimates (1)

Gender Reston 5 miles 10 Miles Market Area

Aerobics (High 
Impact)

Aerobics (Low 
Impact) Aerobics Step Aquatic 

Exercise
Elliptical Motion 

Trainer
Stationary 

Cycling Treadmill Pilates Yoga/Tai Chi Free Weights 
(Barbells)

Free Weights 
(Dumbells)

Weight  / 
Resistance 
Machines

Basketball Soccer Indoor Swimming Tennis Volleyball

Male 49.0% 49.9% 49.6% 49.7% 2,947 5,894 1,228 1,965 9,578 13,998 24,803 1,228 3,193 26,768 28,978 28,733 26,277 2,947 6,876 7,613 2,210
Female 51.0% 50.1% 50.4% 50.3% 7,723 16,442 5,481 4,235 12,207 9,965 26,656 6,975 8,719 6,975 11,958 18,933 7,723 1,495 6,228 4,982 4,484
Total 100.0% 100.0% 100.0% 100.0% 10,670 22,336 6,709 6,200 21,784 23,963 51,459 8,203 11,912 33,743 40,936 47,666 33,999 4,442 13,104 12,595 6,694

Age
6-12 13.8% 15.6% 14.6% 14.8% 268 669 134 334 401 535 1,471 201 535 468 736 669 14,982 2,475 2,809 2,007 2,809

13-17 4.0% 5.2% 4.5% 4.6% 267 411 144 123 432 946 1,358 144 144 3,497 3,518 2,983 4,835 309 988 1,276 885
18-24 6.9% 8.7% 8.5% 8.4% 1,513 1,552 582 310 2,561 1,707 3,880 854 1,280 4,423 4,773 5,277 3,764 504 931 1,319 466
25-34 12.1% 11.0% 14.8% 13.6% 2,982 4,066 1,423 474 5,557 2,914 9,082 2,033 2,575 4,880 6,439 7,930 2,982 678 1,152 1,288 746
35-44 18.7% 16.5% 17.8% 17.5% 2,369 4,412 1,634 980 5,066 4,412 9,886 1,961 2,206 6,536 7,599 8,416 2,941 245 1,634 2,451 817
45-54 17.6% 18.6% 17.1% 17.6% 1,414 3,848 1,178 1,100 2,827 3,927 7,932 1,335 1,885 4,398 5,655 6,990 1,492 157 1,806 1,021 393
55-64 16.1% 15.5% 13.1% 13.9% 898 2,934 778 898 2,216 3,353 7,306 599 1,258 2,755 3,653 5,150 419 0 1,198 898 180
65+ 10.8% 8.9% 9.7% 9.6% 267 2,496 490 1,337 936 3,432 5,705 535 1,070 1,426 2,451 3,789 178 0 1,382 758 89

Total 100.0% 100.0% 100.0% 100.0% 9,979 20,390 6,364 5,558 19,997 21,227 46,621 7,661 10,953 28,384 34,823 41,203 31,594 4,368 11,900 11,017 6,383

Household Income
Under $25,000 8.1% 5.4% 5.0% 5.4% 144 333 117 108 207 306 549 126 216 351 459 477 405 27 153 135 63
$25,000-$49,999 12.5% 10.3% 11.5% 11.3% 417 938 271 271 688 875 1,834 271 479 1,042 1,313 1,584 1,126 125 438 313 292
$50,000-$74,999 15.0% 12.5% 15.6% 14.7% 678 1,299 452 367 1,214 1,327 2,881 537 621 1,836 2,372 2,683 2,118 395 763 706 452
$75,000-$99,999 15.5% 14.4% 15.8% 15.4% 719 1,323 374 345 1,438 1,323 3,191 518 661 2,271 2,645 3,076 2,386 460 949 834 374
Over $100,000 48.9% 57.3% 52.1% 53.2% 2,364 4,729 1,419 1,135 6,620 6,715 14,659 1,892 2,648 10,120 11,538 13,808 8,512 662 3,405 3,499 1,608

Total 100.0% 100.0% 100.0% 100.0% 4,322 8,622 2,632 2,226 10,167 10,546 23,115 3,343 4,626 15,620 18,328 21,629 14,547 1,669 5,707 5,487 2,788

(1) Population Group Estimates are from 2007 as provided by Claritas Inc.
(2) National Participation Levels are from 2007 SGMA USA Sports Participation Study
(3) Core Participation is defined by the specific number of times an individual participates in an activity per year

Core Participation Levels - Market Area 5-10 Miles (2,3)

Core Participation Levels - Market Area 5-10 Miles (2,3)

Market Areas

Market Areas
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Demographic Group Population Group Estimates (1)

Gender Reston 0-5 Miles 5-10 Miles Market Area

Aerobics (High 
Impact)

Aerobics (Low 
Impact) Aerobics Step Aquatic 

Exercise
Elliptical Motion 

Trainer
Stationary 

Cycling Treadmill Pilates Yoga/Tai Chi Free Weights 
(Barbells)

Free Weights 
(Dumbells)

Weight  / 
Resistance 
Machines

Basketball Soccer Indoor Swimming Tennis Volleyball

Male 29,744 101,656 245,577 376,977 1.2% 2.4% 0.5% 0.8% 3.9% 5.7% 10.1% 0.5% 1.3% 10.9% 11.8% 11.7% 10.7% 1.2% 2.8% 3.1% 0.9%
Female 31,002 102,076 249,121 382,199 3.1% 6.6% 2.2% 1.7% 4.9% 4.0% 10.7% 2.8% 3.5% 2.8% 4.8% 7.6% 3.1% 0.6% 2.5% 2.0% 1.8%
Total 60,746 203,732 494,698 759,176

Age
6-12 7,816 29,441 66,884 104,141 0.4% 1.0% 0.2% 0.5% 0.6% 0.8% 2.2% 0.3% 0.8% 0.7% 1.1% 1.0% 22.4% 3.7% 4.2% 3.0% 4.2%

13-17 2,249 9,733 20,573 32,555 1.3% 2.0% 0.7% 0.6% 2.1% 4.6% 6.6% 0.7% 0.7% 17.0% 17.1% 14.5% 23.5% 1.5% 4.8% 6.2% 4.3%
18-24 3,902 16,474 38,802 59,178 3.9% 4.0% 1.5% 0.8% 6.6% 4.4% 10.0% 2.2% 3.3% 11.4% 12.3% 13.6% 9.7% 1.3% 2.4% 3.4% 1.2%
25-34 6,845 20,801 67,774 95,420 4.4% 6.0% 2.1% 0.7% 8.2% 4.3% 13.4% 3.0% 3.8% 7.2% 9.5% 11.7% 4.4% 1.0% 1.7% 1.9% 1.1%
35-44 10,589 31,008 81,706 123,303 2.9% 5.4% 2.0% 1.2% 6.2% 5.4% 12.1% 2.4% 2.7% 8.0% 9.3% 10.3% 3.6% 0.3% 2.0% 3.0% 1.0%
45-54 9,963 35,099 78,539 123,601 1.8% 4.9% 1.5% 1.4% 3.6% 5.0% 10.1% 1.7% 2.4% 5.6% 7.2% 8.9% 1.9% 0.2% 2.3% 1.3% 0.5%
55-64 9,104 29,104 59,882 98,090 1.5% 4.9% 1.3% 1.5% 3.7% 5.6% 12.2% 1.0% 2.1% 4.6% 6.1% 8.6% 0.7% 0.0% 2.0% 1.5% 0.3%
65+ 6,104 16,677 44,571 67,352 0.6% 5.6% 1.1% 3.0% 2.1% 7.7% 12.8% 1.2% 2.4% 3.2% 5.5% 8.5% 0.4% 0.0% 3.1% 1.7% 0.2%

Total 56,572 188,337 458,731 703,640

Household Income
Under $25,000 2,080 3,932 9,004 15,016 1.6% 3.7% 1.3% 1.2% 2.3% 3.4% 6.1% 1.4% 2.4% 3.9% 5.1% 5.3% 4.5% 0.3% 1.7% 1.5% 0.7%
$25,000-$49,999 3,201 7,435 20,844 31,480 2.0% 4.5% 1.3% 1.3% 3.3% 4.2% 8.8% 1.3% 2.3% 5.0% 6.3% 7.6% 5.4% 0.6% 2.1% 1.5% 1.4%
$50,000-$74,999 3,828 9,046 28,242 41,116 2.4% 4.6% 1.6% 1.3% 4.3% 4.7% 10.2% 1.9% 2.2% 6.5% 8.4% 9.5% 7.5% 1.4% 2.7% 2.5% 1.6%
$75,000-$99,999 3,948 10,437 28,750 43,135 2.5% 4.6% 1.3% 1.2% 5.0% 4.6% 11.1% 1.8% 2.3% 7.9% 9.2% 10.7% 8.3% 1.6% 3.3% 2.9% 1.3%
Over $100,000 12,476 41,450 94,575 148,501 2.5% 5.0% 1.5% 1.2% 7.0% 7.1% 15.5% 2.0% 2.8% 10.7% 12.2% 14.6% 9.0% 0.7% 3.6% 3.7% 1.7%

Total 25,533 72,300 181,415 279,248

Demographic Group Population Group Estimates (1)

Gender Reston 5 miles 10 Miles Market Area

Aerobics (High 
Impact)

Aerobics (Low 
Impact) Aerobics Step Aquatic 

Exercise
Elliptical Motion 

Trainer
Stationary 

Cycling Treadmill Pilates Yoga/Tai Chi Free Weights 
(Barbells)

Free Weights 
(Dumbells)

Weight  / 
Resistance 
Machines

Basketball Soccer Indoor Swimming Tennis Volleyball

Male 49.0% 49.9% 49.6% 49.7% 4,524 9,047 1,885 3,016 14,702 21,488 38,075 1,885 4,901 41,090 44,483 44,106 40,337 4,524 10,555 11,686 3,393
Female 51.0% 50.1% 50.4% 50.3% 11,848 25,225 8,408 6,497 18,728 15,288 40,895 10,702 13,377 10,702 18,346 29,047 11,848 2,293 9,555 7,644 6,880
Total 100.0% 100.0% 100.0% 100.0% 16,372 34,273 10,293 9,513 33,430 36,776 78,970 12,586 18,278 51,792 62,829 73,153 52,185 6,817 20,110 19,330 10,272

Age
6-12 13.8% 15.6% 14.6% 14.8% 417 1,041 208 521 625 833 2,291 312 833 729 1,146 1,041 23,328 3,853 4,374 3,124 4,374

13-17 4.0% 5.2% 4.5% 4.6% 423 651 228 195 684 1,498 2,149 228 228 5,534 5,567 4,720 7,650 488 1,563 2,018 1,400
18-24 6.9% 8.7% 8.5% 8.4% 2,308 2,367 888 473 3,906 2,604 5,918 1,302 1,953 6,746 7,279 8,048 5,740 769 1,420 2,012 710
25-34 12.1% 11.0% 14.8% 13.6% 4,198 5,725 2,004 668 7,824 4,103 12,786 2,863 3,626 6,870 9,065 11,164 4,198 954 1,622 1,813 1,050
35-44 18.7% 16.5% 17.8% 17.5% 3,576 6,658 2,466 1,480 7,645 6,658 14,920 2,959 3,329 9,864 11,467 12,700 4,439 370 2,466 3,699 1,233
45-54 17.6% 18.6% 17.1% 17.6% 2,225 6,056 1,854 1,730 4,450 6,180 12,484 2,101 2,966 6,922 8,899 11,000 2,348 247 2,843 1,607 618
55-64 16.1% 15.5% 13.1% 13.9% 1,471 4,806 1,275 1,471 3,629 5,493 11,967 981 2,060 4,512 5,983 8,436 687 0 1,962 1,471 294
65+ 10.8% 8.9% 9.7% 9.6% 404 3,772 741 2,021 1,414 5,186 8,621 808 1,616 2,155 3,704 5,725 269 0 2,088 1,145 135

Total 100.0% 100.0% 100.0% 100.0% 15,022 31,078 9,664 8,559 30,177 32,555 71,135 11,554 16,612 43,333 53,111 62,836 48,660 6,682 18,338 16,890 9,814

Household Income
Under $25,000 8.1% 5.4% 5.0% 5.4% 240 556 195 180 345 511 916 210 360 586 766 796 676 45 255 225 105
$25,000-$49,999 12.5% 10.3% 11.5% 11.3% 630 1,417 409 409 1,039 1,322 2,770 409 724 1,574 1,983 2,392 1,700 189 661 472 441
$50,000-$74,999 15.0% 12.5% 15.6% 14.7% 987 1,891 658 535 1,768 1,932 4,194 781 905 2,673 3,454 3,906 3,084 576 1,110 1,028 658
$75,000-$99,999 15.5% 14.4% 15.8% 15.4% 1,078 1,984 561 518 2,157 1,984 4,788 776 992 3,408 3,968 4,615 3,580 690 1,423 1,251 561
Over $100,000 48.9% 57.3% 52.1% 53.2% 3,713 7,425 2,228 1,782 10,395 10,544 23,018 2,970 4,158 15,890 18,117 21,681 13,365 1,040 5,346 5,495 2,525

Total 100.0% 100.0% 100.0% 100.0% 6,648 13,273 4,051 3,424 15,704 16,293 35,686 5,147 7,139 24,129 28,288 33,391 22,405 2,539 8,796 8,471 4,289

(1) Population Group Estimates are from 2007 as provided by Claritas Inc.
(2) National Participation Levels are from 2007 SGMA USA Sports Participation Study
(3) Core Participation is defined by the specific number of times an individual participates in an activity per year

Market Areas Core Participation Levels - Total Market Area (2,3)

Market Areas Core Participation Levels - Total Market Area (2,3)
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Brailsford & Dunlavey Program of Spaces

Reston Indoor Recreation Facility
Preliminary Financial Model 
Brailsford & Dunlavey

OUTLINE PROGRAM

Base Program Base Cost per NSF = $210

INDOOR TENNIS

Tennis Courts 4 6,480 25,920 $135 $3,499,200
Spectator Seating 0 7 0 $0 $0
Subtotal - Indoor Tennis 25,920 $135 $3,499,200

AQUATICS

Competition Pool/Deck (50m x 25yds) 1 24,500 24,500 $360 $8,820,000
Dotted I Diving Well 0 7,200 0 $360 $0
Spectator Seating 200 6 1,200 $360 $432,000
Safety Office 1 400 400 $210 $84,000
Wet Classroom/Party Room/Meet Office 1 500 500 $210 $105,000
Leisure Pool 1 4,000 4,000 $360 $1,440,000
Natatorium Filter/Storage 1 2,500 2,500 $210 $525,000
Subtotal - Aquatics 33,100 $345 $11,406,000

GYMNASIUM

Multi Activity Courts (84 ft court) 2 6,240 12,480 $210 $2,620,800
Elevated Jogging Track 0 8,900 0 $210 $0
Spectator Seating 50 7 350 $0 $0
Subtotal - Gymnasium 12,830 $204 $2,620,800

SPECIALIZED ACTIVITY SPACES

Weight/Fitness Spaces 1 5,000 5,000 $210 $1,050,000
Multipurpose Rooms - Medium 1 3,000 3,000 $210 $630,000
Multipurpose Rooms - Medium (Storage) 1 300 300 $210 $63,000
Multipurpose Rooms - Large 0 5,000 0 $210 $0
Multipurpose Rooms - Large (Storage) 0 500 0 $210 $0
Racquetball Courts 0 800 0 $210 $0
Climbing Wall 0 800 0 $210 $0
Subtotal - Specialized Activity Spaces 8,300 $210 $1,743,000

SUPPPORT SPACES

General Administrative
Lobby 1 500 500 $210 $105,000
Admission Control/Lounge 1 500 500 $210 $105,000
Director Office 1 150 150 $210 $31,500
Offices 7 100 700 $210 $147,000
  -- Conference room 1 400 400 $210 $84,000
Meeting Room 0 500 0 $210 $0
Meeting Room Servery / Kitchen 0 500 0 $210 $0
Storage 1 250 250 $210 $52,500
Subtotal - General Administration 2,500 $210 $525,000

Program Elements Quantity Cost / NSF Total CostUnit NSF Total NSF



Brailsford & Dunlavey Program of Spaces

Reston Indoor Recreation Facility
Preliminary Financial Model 
Brailsford & Dunlavey

OUTLINE PROGRAM

Base Program Base Cost per NSF = $210

Program Elements Quantity Cost / NSF Total CostUnit NSF Total NSF

Enterprises
Juice Bar / Vending Area (including storage) 1 100 100 $210 $21,000
Child Care Area 0 800 0 $210 $0
Meeting Spaces (Capacity for 180) 1 2,000 2,000 $210 $420,000
Retail Space 1 500 500 $210 $105,000
Subtotal - Enterprises 2,600 $210 $546,000

Support Spaces
Men's Locker Room 1 844 844 $230 $194,120
  -- Single Tier 12" Lockers 40 6.0 $0
  -- Double Tier 12" Lockers 75 3.0 $0
  -- Showers 6 27.0 $0
  -- Toilets 4 23.4 $0
  -- Urinals 4 12.0 $0
  -- Grooming Stations 5 15.0 $0
  -- Sauna 0 100 $0
  -- Whirlpool 0 250 $0
Women's Locker Room 1 792 792 $230 $182,160
  -- Single Tier 12" Lockers 40 6.0 $0
  -- Double Tier 12" Lockers 75 3.0 $0
  -- Showers 5 27.0 $0
  -- Toilets 5 23.4 $0
  -- Grooming Stations 5 15.0 $0
  -- Sauna 0 100 $0
  -- Whirlpool 0 250 $0
Family Change Rooms 2 400 800 $210 $168,000
Building Staff Lockers 2 40 80 $210 $16,800
Sauna 1 100 100 $210 $21,000
Subtotal - Support Spaces 2,616 $223 $582,080

General Support Spaces
Laundry Room 1 200 200 $210 $42,000
Equipment Checkout 0 200 0 $210 $0
General Building Storage 1 1,500 1,500 $210 $315,000
Subtotal - General Support Spaces 1,700 $210 $357,000

Subtotal NASF 89,566 $238 $21,279,080

Building Core & Circulation With Building Efficiency @  75.0% 29,900 $175 $5,232,500          

Building Envelope 119,421 $222 $26,511,580



Brailsford & Dunlavey Program of Spaces

Reston Indoor Recreation Facility
Preliminary Financial Model 
Brailsford & Dunlavey

OUTLINE PROGRAM

Standard Base Cost per NSF = $210

INDOOR TENNIS

Tennis Courts 6 6,480 38,880 $135 $5,248,800
Spectator Seating 0 7 0 $0 $0
Subtotal - Indoor Tennis 38,880 $135 $5,248,800

AQUATICS

Competition Pool/Deck (50m x 25yds) 1 24,500 24,500 $360 $8,820,000
Dotted I Diving Well 0 7,200 0 $360 $0
Spectator Seating 200 6 1,200 $360 $432,000
Safety Office 1 400 400 $210 $84,000
Wet Classroom/Party Room/Meet Office 2 500 1,000 $210 $210,000
Leisure Pool 1 5,000 5,000 $360 $1,800,000
Natatorium Filter/Storage 1 2,500 2,500 $210 $525,000
Subtotal - Aquatics 34,600 $343 $11,871,000

GYMNASIUM

Multi Activity Courts (84 ft court) 2 6,240 12,480 $210 $2,620,800
Elevated Jogging Track 0 8,900 0 $210 $0
Spectator Seating 100 7 700 $0 $0
Subtotal - Gymnasium 13,180 $199 $2,620,800

SPECIALIZED ACTIVITY SPACES

Weight/Fitness Spaces 1 6,500 6,500 $210 $1,365,000
Multipurpose Rooms - Medium 1 4,000 4,000 $210 $840,000
Multipurpose Rooms - Medium (Storage) 1 300 300 $210 $63,000
Multipurpose Rooms - Large 0 5,000 0 $210 $0
Multipurpose Rooms - Large (Storage) 0 500 0 $210 $0
Racquetball Courts 0 800 0 $210 $0
Climbing Wall 0 800 0 $210 $0
Subtotal - Specialized Activity Spaces 10,800 $210 $2,268,000

SUPPPORT SPACES

General Administrative
Lobby 1 500 500 $210 $105,000
Admission Control/Lounge 1 500 500 $210 $105,000
Director Office 1 150 150 $210 $31,500
Offices 7 100 700 $210 $147,000
  -- Conference room 1 600 600 $210 $126,000
Meeting Room 0 500 0 $210 $0
Meeting Room Servery / Kitchen 1 500 500 $210 $105,000
Storage 1 250 250 $210 $52,500
Subtotal - General Administration 3,200 $210 $672,000

Program Elements Quantity Unit NSF Total NSF Cost / NSF Total Cost



Brailsford & Dunlavey Program of Spaces

Reston Indoor Recreation Facility
Preliminary Financial Model 
Brailsford & Dunlavey

OUTLINE PROGRAM

Standard Base Cost per NSF = $210

Program Elements Quantity Unit NSF Total NSF Cost / NSF Total Cost

Enterprises
Juice Bar / Vending Area (including storage) 1 500 500 $210 $105,000
Child Care Area 0 800 0 $210 $0
Meeting Spaces (Capacity for 180) 1 2,000 2,000 $250 $500,000
Retail Space 1 500 500 $210 $105,000
Subtotal - Enterprises 3,000 $237 $710,000

Support Spaces
Men's Locker Room 1 1,487 1,487 $230 $342,010
  -- Single Tier 12" Lockers 0 6.0 $0
  -- Double Tier 12" Lockers 250 4.0 $0
  -- Showers 10 27.0 $0
  -- Toilets 4 23.4 $0
  -- Urinals 4 12.0 $0
  -- Grooming Stations 5 15.0 $0
  -- Sauna 0 100 $0
  -- Whirlpool 0 250 $0
Women's Locker Room 1 1,462 1,462 $230 $336,260
  -- Single Tier 12" Lockers 0 6.0 $0
  -- Double Tier 12" Lockers 250 4.0 $0
  -- Showers 10 27.0 $0
  -- Toilets 5 23.4 $0
  -- Grooming Stations 5 15.0 $0
  -- Sauna 0 100 $0
  -- Whirlpool 0 250 $0
Family Change Rooms 2 400 800 $210 $168,000
Building Staff Lockers 2 40 80 $210 $16,800
Sauna 1 100 100 $210 $21,000
Subtotal - Support Spaces 3,929 $225 $884,070

General Support Spaces
Laundry Room 1 200 200 $210 $42,000
Equipment Checkout 0 200 0 $210 $0
General Building Storage 1 2,000 2,000 $210 $420,000
Subtotal - General Support Spaces 2,200 $210 $462,000

Subtotal NASF 109,789 $225 $24,736,670

Building Core & Circulation With Building Efficiency @  75.0% 36,600 $175 $6,405,000          

Building Envelope 146,385 $213 $31,141,670



Brailsford & Dunlavey Program of Spaces

Reston Indoor Recreation Facility
Preliminary Financial Model 
Brailsford & Dunlavey

OUTLINE PROGRAM

Comprehensive Base Cost per NSF = $210

INDOOR TENNIS

Tennis Courts 8 6,480 51,840 $135 $6,998,400
Spectator Seating 0 7 0 $0 $0
Subtotal - Indoor Tennis 51,840 $135 $6,998,400

AQUATICS

Competition Pool/Deck (50m x 25yds) 1 24,500 24,500 $360 $8,820,000
Dotted I Diving Well 0 7,200 0 $360 $0
Spectator Seating 200 6 1,200 $360 $432,000
Safety Office 1 400 400 $210 $84,000
Wet Classroom/Party Room/Meet Office 2 500 1,000 $210 $210,000
Leisure Pool 1 5,000 5,000 $360 $1,800,000
Natatorium Filter/Storage 1 3,500 3,500 $210 $735,000
Subtotal - Aquatics 35,600 $339 $12,081,000

GYMNASIUM

Multi Activity Courts (84 ft court) 2 6,240 12,480 $210 $2,620,800
Elevated Jogging Track 0 8,900 0 $210 $0
Spectator Seating 100 7 700 $0 $0
Subtotal - Gymnasium 13,180 $199 $2,620,800

SPECIALIZED ACTIVITY SPACES

Weight/Fitness Spaces 1 8,000 8,000 $210 $1,680,000
Multipurpose Rooms - Medium 4 1,500 6,000 $210 $1,260,000
Multipurpose Rooms - Medium (Storage) 4 250 1,000 $210 $210,000
Multipurpose Rooms - Large 0 5,000 0 $210 $0
Multipurpose Rooms - Large (Storage) 0 500 0 $210 $0
Racquetball Courts 0 800 0 $210 $0
Climbing Wall 0 800 0 $210 $0
Subtotal - Specialized Activity Spaces 15,000 $210 $3,150,000

SUPPPORT SPACES

General Administrative
Lobby 1 500 500 $210 $105,000
Admission Control/Lounge 1 500 500 $210 $105,000
Director Office 1 150 150 $210 $31,500
Offices 7 100 700 $210 $147,000
  -- Conference room 1 600 600 $210 $126,000
Meeting Room 0 500 0 $210 $0
Meeting Room Servery / Kitchen 1 500 500 $210 $105,000
Storage 1 250 250 $210 $52,500
Subtotal - General Administration 3,200 $210 $672,000

Program Elements Total CostQuantity Unit NSF Total NSF Cost / NSF



Brailsford & Dunlavey Program of Spaces

Reston Indoor Recreation Facility
Preliminary Financial Model 
Brailsford & Dunlavey

OUTLINE PROGRAM

Comprehensive Base Cost per NSF = $210

Program Elements Total CostQuantity Unit NSF Total NSF Cost / NSF

Enterprises
Juice Bar / Vending Area (including storage) 1 500 500 $210 $105,000
Child Care Area 1 800 800 $210 $168,000
Meeting Spaces (Capacity for 180) 1 3,000 3,000 $250 $750,000
Retail Space 1 500 500 $210 $105,000
Subtotal - Enterprises 4,800 $235 $1,128,000

Support Spaces
Men's Locker Room 1 1,487 1,487 $230 $342,010
  -- Single Tier 12" Lockers 0 6.0 $0
  -- Double Tier 12" Lockers 250 4.0 $0
  -- Showers 10 27.0 $0
  -- Toilets 4 23.4 $0
  -- Urinals 4 12.0 $0
  -- Grooming Stations 5 15.0 $0
  -- Sauna 0 100 $0
  -- Whirlpool 0 250 $0
Women's Locker Room 1 1,462 1,462 $230 $336,260
  -- Single Tier 12" Lockers 0 6.0 $0
  -- Double Tier 12" Lockers 250 4.0 $0
  -- Showers 10 27.0 $0
  -- Toilets 5 23.4 $0
  -- Grooming Stations 5 15.0 $0
  -- Sauna 0 100 $0
  -- Whirlpool 0 250 $0
Family Change Rooms 2 400 800 $210 $168,000
Building Staff Lockers 2 40 80 $210 $16,800
Sauna 1 100 100 $210 $21,000
Subtotal - Support Spaces 3,929 $225 $884,070

General Support Spaces
Laundry Room 1 200 200 $210 $42,000
Equipment Checkout 0 200 0 $210 $0
General Building Storage 1 2,000 2,000 $210 $420,000
Subtotal - General Support Spaces 2,200 $210 $462,000

Subtotal NASF 129,749 $216 $27,996,270

Building Core & Circulation With Building Efficiency @  75.0% 43,200 $175 $7,560,000

Building Envelope 172,999 $206 $35,556,270
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